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Chris toper Paol ini ,  author of “The Inheri tance Cycle,” announced on March
06, 2026, the of f ic ial  commencement of the ser ies development for the
Disney+ adaptat ion of “Eragon.” 

“Eragon,” the f i rs t  book in “The Inheri tance Cycle,” was released in 2003;
the ser ies came to a c lose in 2011.  

In the ar t ic le re leased on Paol ini ’s  of f ic ial  websi te, i t  is  explained that
“Off ic ial ly ‘ in development’  is  the s tage r ight before you go into pre-
product ion and then, later,  actual product ion on a f i lm or te levis ion ser ies.”

Paol ini  previously discussed, in a video interview, that the TV ser ies wi l l
l ikely target an older, adul t  audience -  those who grew up reading the
series.  

He wi l l  p lay a creat ive role in developing the Disney adaptat ion.

“ I  am going to be deeply involved in pret ty much al l  aspects of the show,”
he said.

This Disney+ adaptat ion wi l l  spark nostalgia and boost  awareness and
engagement through targeted social  media ini t iat ives and part ic ipat ion in
current industry t rends. 

https://www.paolini.net/biographies/
https://www.paolini.net/2026/03/05/what-does-in-development-mean/
https://www.goodreads.com/book/show/113436.Eragon
https://www.goodnovel.com/qa/christopher-paolini-eragon-finish-inheritance-cycle
https://www.paolini.net/2022/09/01/qas-with-christopher-burning-questions-part-1/
https://www.paolini.net/2022/09/13/qas-with-christopher-burning-questions-part-2/
https://www.paolini.net/2022/09/13/qas-with-christopher-burning-questions-part-2/
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Market

Pao l in i ’ s  “ Inher i tance  Cyc le ”  fa l l s  w i th in  the  fantasy  and  young adul t  genres .  

There  a re  a  p le thora  o f  books  and f i lms /TV ser ies  tha t  ex is t ing  fans  en joy  (o r  may f ind
s imi la r ) ,  inc lud ing :

“Percy  Jackson and the  O lympians . ”  
“Four th  Wing . ”  
“Har ry  Po t te r . ”
“The Lord  o f  the  R ings . ”  

https://www.goodreads.com/book/show/10859323-the-inheritance-cycle
https://www.goodreads.com/book/show/10859323-the-inheritance-cycle
https://www.goodreads.com/book/show/10859323-the-inheritance-cycle
https://www.goodreads.com/book/similar/3178011-eragon?ref=rae_seeall
https://www.owlcrate.com/blogs/community/books-like-eragon


Compet i t ion  
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Film Releases: 
2026/2027

“Fourth Wing” by Rebecca Yarros is also being adapted into a live-action series, though a release date is
unknown. 

The Disney+ “Percy Jackson” series is confirmed for a third season, which will allegedly air
near the end of 2026.

Warner Bros. has confirmed there will be a new “Lord of the Rings” installment, set to
release in December 2027. 

HBO has confirmed a “Harry Potter” live-action series to be released in 2027.

Book Releases: 
2026/2027

Rebecca Yarros has confirmed a fourth and fifth installment of the “Fourth Wing” series, though release
dates are unknown. 

“Wrath of the Triple Goddess,” part of the “Percy Jackson” series, is set to release in September 2026. 

https://screenrant.com/fourth-wing-show-adaptation-update-michael-b-jordan/
https://www.forbes.com/sites/monicamercuri/2026/01/21/everything-to-know-about-percy-jackson-season-3-and-the-surprisingly-close-release-date/
https://screenrant.com/lord-of-the-rings-hunt-for-gollum-kate-winslet-cast-filming-start-date/
https://www.cbr.com/lotr-the-hunt-for-gollum-release-date/
https://www.harpersbazaar.com/culture/film-tv/a65426567/harry-potter-tv-series-release-date-cast-news-spoilers-trailer/
https://www.harpersbazaar.com/culture/film-tv/a65426567/harry-potter-tv-series-release-date-cast-news-spoilers-trailer/
https://www.harpersbazaar.com/culture/film-tv/a65426567/harry-potter-tv-series-release-date-cast-news-spoilers-trailer/
https://www.goodreads.com/series/362915-the-empyrean
https://rickriordan.com/2024/01/wrath-of-the-triple-goddess/


SWOT Analys is  

Ex is t ing  fanbase and ac t i ve  fandom -
aud ience  in te res ted  in  the  adapta t ion
due to  nos ta lg ia .   

I t  has  been near ly  20  years  s ince  the
f i rs t  f i lm adapta t ion  in  2006,  and  12
years  s ince  the  f ina l  book  in  the  ser ies
was re leased.   

The  f i r s t  f i lm adapta t ion  rece ived
negat ive  rev iews -  ex is t ing  fans  may
be wary  o f  the  upcoming  ser ies ,
inc reas ing  engagement  r i sk .  

The  re lease  da te  fo r  the  “Eragon”
ser ies  i s  unknown.  I t  may  end up
compet ing  w i th  o ther  ma jo r  f i lm/book
re leases .   

Inc rease  engagement  among ex is t ing
fans .

Oppor tun i t ies  to  boos t  sa les  (o f
merchand ise ,  inc lud ing  spec ia l  cover
se ts  and  au thor  merch) .  

Pao l in i ’ s  invo lvement  in  ser ies
deve lopment .   

Fan tasy  and “BookTok”  t rend ing  on
T ikTok .  

Youth  marke t  expans ion .

S I T U A T I O N  A N A L Y S I S
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Research

“The Inher i tance  Cyc le , ”  accord ing  to  on l ine  fo rums and d iscuss ion  g roups ,  has  a
d iverse  aud ience .  T rad i t iona l l y ,  the  book  has  appea led  to  secondary  school  s tudents
(ages 11  to  18) ;  however ,  Pao l in i  s ta ted  in  an  in te rv iew tha t  the  new D isney+ ser ies
wou ld  ca te r  to  an  o lder ,  more  mature  aud ience .  

“ I  ac tua l l y  th ink  we ’ l l  be  a im ing  a  l i t t l e  b i t  o lder .  Tha t ’s  no t  to  say  th is  i s  go ing  to
sudden ly  tu rn  in to  ‘Game o f  Thrones ’and  there  w i l l  be  g ra tu i tous  nud i ty  and  v io lence  le f t
and  r igh t  -  because tha t  w i l l  no t  su i t  the  s to ry , ”  Pao l in i  exp la ined .  

Research  shows tha t  many  cur ren t  fans  had in i t ia l l y  read  the  ser ies  dur ing  secondary
schoo l .  Because these  ind iv idua ls  a re  now o lder ,  th is  te lev is ion  ser ies  w i l l  ta rge t  adu l ts .  

Accord ing  to  a  Redd i t  po l l ,  young adul ts  (19-25)  and  adul ts  (25-40)  a re  the  la rges t
demograph ics  among cur ren t  consumers  o f  “The  Inher i tance  Cyc le . ”  

Therefore ,  th is  campaign wi l l  target  the  fo l lowing audiences:

Pr imary  Audience :  
1 . Young Adu l ts  (ages  19-25)
2 . Adu l ts  (ages  25-40)

Secondary  Audience :  
1 . Secondary  Schoo l  S tudents  (ages  11-18)

https://www.goodreads.com/book/show/113436.Eragon
https://www.paolini.net/2022/09/01/qas-with-christopher-burning-questions-part-1/
https://www.reddit.com/r/Eragon/comments/t8wszh/i_am_curious_of_the_demographics_of_the_fan_base/


Ages 19-25
Annua l  income:  $33 ,696 -  $41 ,184
Med ia  consumers  ( i .e . ,  mov ies ,
v ideo  games,  te lev is ion ,  books) .
Shops  a t  books to res  (ex . ,  Barnes
and Nob le )  o r  consumes med ia
d ig i ta l l y  (ex . ,  K ind le ) .  
Larges t  p la t fo rms:

Ins tagram
TikTok

Pr imary  Aud ience  Secondary  Aud ience  

Young Adul t

Adul t

Secondary  Students:  Middle  School  

Ages 25-40
Annua l  income:  $58 ,500 -  $69 ,264
Med ia  consumers  ( i .e . ,  mov ies ,
te lev is ion ,  books) .
Shops  a t  books to res  (ex . ,  Barnes
and Nob le )  o r  consumes med ia
d ig i ta l l y  (ex . ,  K ind le )
Larges t  p la t fo rms:

Facebook
YouTube 

Secondary  Students:  High School

Ages 11-14
No d isposab le  income.
Consumes med ia  (mov ies ,  v ideo
games,  te lev is ion ,  books ,  e tc . ) .
A t tends  book  fa i rs  (ex . ,
Scho las t i c  Book  Fa i r ) .

Ages  16-18
Average income:  $33 ,696
Employment  ra tes :  22 .5  -  30 .1%
Consumes med ia  (mov ies ,  v ideo
games,  te lev is ion ,  books ,  e tc . ) .
Larges t  p la t fo rms:  

YouTube 
TikTok  
Ins tagram 
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https://www.forbes.com/advisor/business/average-salary-by-age/
https://www.impactgroupmarketing.com/resources/blog/age-breakdown-of-users-by-social-media-platform
https://www.forbes.com/advisor/business/average-salary-by-age/
https://www.impactgroupmarketing.com/resources/blog/age-breakdown-of-users-by-social-media-platform
https://yourteenmag.com/teenager-school/school-grade-level-and-age
https://www.edweek.org/teaching-learning/scholastic-book-fairs-explained-how-they-work-and-who-benefits/2023/10
https://bookfairs.scholastic.com/content/fairs/home.html/
https://www.forbes.com/advisor/business/average-salary-by-age/
https://nces.ed.gov/programs/digest/d23/tables/dt23_503.10.asp
https://www.pewresearch.org/internet/fact-sheet/teens-and-social-media-fact-sheet/
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I N C R E A S E  A U D I E N C E  E N G A G E M E N T  O N  K E Y
S O C I A L  M E D I A  C H A N N E L S  B Y  1 5 %  W I T H I N  T H R E E
M O N T H S  O F  C A M P A I G N  L A U N C H .  

G O A L  A C H I E V E D  B Y :  A P R I L  1 6 ,  2 0 2 7 .

B O O S T  A U D I E N C E  A W A R E N E S S  O F  T H E  D I S N E Y +
S E R I E S  A N D  B O O K  S E R I E S  B Y  2 0 %  W I T H I N  F I V E
M O N T H S  O F  C A M P A I G N  L A U N C H .   

G O A L  A C H I E V E D  B Y :  J U N E  1 6 ,  2 0 2 7 .

I N C R E A S E  S A L E S  O F  S P E C I A L  R E L E A S E S
A N D  B R A N D E D  M E R C H  B Y  1 0 %  W I T H I N  S I X
M O N T H S  O F  C A M P A I G N  L A U N C H .   

G O A L  A C H I E V E D :  J U L Y  1 6 ,  2 0 2 7 .

I N C R E A S E  R E A D E R S H I P  O F  “ T H E
I N H E R I T A N C E  C Y C L E ”  B Y  5 %  W I T H I N  E I G H T
M O N T H S  O F  C A M P A I G N  L A U N C H .   

G O A L  A C H I E V E D  B Y :  S E P T E M B E R  1 6 ,
2 0 2 7 .

S M A R T  M A R K E T I N G
O B J E C T I V E S

Spec i f i c ,  Measurab le ,  Ach ievab le ,  Re levant ,  Timebound
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PRODUCT

PRICE

PLACE

PROMOTION

Physica l  product :  Inc ludes  a l l  ed i t ions  o f  “The  Inher i tance  Cyc le ”  ( inc lud ing  spec ia l
re leases  and l im i ted  ed i t ion  box  se ts ) ,  and  a l l  b randed merchand ise  (ex . ,  Pao l in i ’s
E tsy  page,  where  he  se l l s  au tographs  and pr in ts ) .  

Media:  Fu tu re  D isney+ ser ies  adapta t ion .  

Socia l  Media:  Ins tagram,  Facebook ,  TikTok ,  and  YouTube.  
Po l l s / In te rac t i ve  e lements
Spec ia l  revea ls  
G iveaways  

Events:  Au thor  s ign ing  events ,  Q&As,  beh ind- the-scenes  con ten t .  Cross-promot ion
between Pao l in i ,  D isney  and Pengu in  Random House-owned asse ts .  

P h y s i c a l  l o c a t i o n s :  Ta r g e t ,  W a l m a r t ,  H o t  To p i c ,  B a r n e s  a n d  N o b l e ,  B o o k s - A - M i l l i o n ,
D i s n e y  P a r k s

O n l i n e  p l a t f o r m s :  A m a z o n ,  D i s n e y ,  e t c .

Physica l  product :  Physica l  media  is  compet i t i ve ly  p r i ced  ( fo r  a l l  merchand ise  and
branded produc ts ) .  

Media:  D isney+ ser ies  ava i lab le  v ia  subscr ip t ion  (D isney  o r  bund led  op t ions) .  

https://www.paolini.net/works/eragon-the-illustrated-edition/
https://www.paolini.net/works/eragon-the-illustrated-edition/
https://www.etsy.com/shop/PaoliniNet?msockid=3b8f9d83cf986d5115258bfece486c1d


Paid Earned 

YouTube, TikTok, and Instagram The Rolling Stone, Billboard, Vanity Fair 

Streaming platforms (Hulu, Amazon) TikTok and Instagram 

Barnes and Noble GoodReads

Barnes and Noble 

Reddit 

Kindle

5

P E S O

https://www.rollingstone.com/
https://www.hulu.com/welcome?orig_referrer=https%3A%2F%2Fwww.bing.com%2F
https://www.instagram.com/barnesandnoble/
https://www.instagram.com/barnesandnoble/
https://www.reddit.com/r/Eragon/


P E S O

5

Shared Owned 

Social Media Christopher Paolini’s Instagram 

Online Discussion Forums Paolini’s Official Website 

Paolini’s Etsy Shop 

Penguin Random House

Penguin Random House‘s Instagram

Disney+ series (and corresponding platforms)

https://www.instagram.com/Christopher_Paolini/
https://www.paolini.net/
https://www.paolini.net/
https://www.etsy.com/shop/PaoliniNet?msockid=3b8f9d83cf986d5115258bfece486c1d
https://www.etsy.com/shop/PaoliniNet?msockid=3b8f9d83cf986d5115258bfece486c1d
https://www.penguinrandomhouse.com/
https://www.instagram.com/penguinrandomhouse/
https://www.instagram.com/penguinrandomhouse/


Skulblaka. 
“ I N T O  T H E  S K Y

T O  W I N  O R  D I E . ”



“ I N T O  T H E  S K Y  T O
W I N  O R  D I E . ”

Skulblaka. 
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S O C I A L  M E D I A

I n s t a g r a m :  I n c r e a s e  e n g a g e m e n t  a n d  c l i c k - t h r o u g h  r a t e  t h r o u g h
p r o m o t i o n s  ( e . g . ,  g i v e a w a y s ,  p r o d u c t  r e v i e w s ,  t e a s e r  v i d e o s ) .
T a r g e t  t h i s  p l a t f o r m ,  f o c u s i n g  o n  i n c r e a s i n g  f o l l o w e r  c o u n t ,  c l i c k -
t h r o u g h  r a t e ,  a n d  p o s t  e n g a g e m e n t  ( l i k e s ,  c o m m e n t s ,  a n d
s h a r i n g ) .  

E x .  “ C o m m e n t  S k u l b l a k a  f o r  a  c h a n c e  t o  s e e  y o u r  f a v o r i t e
d r a g o n  r i d e r  t a k e  f l i g h t  i n  a  n e w  i l l u s t r a t e d  b o x  s e t  o f  T h e
I n h e r i t a n c e  C y c l e . ”

T i k T o k :  A c t i v a t e  t h e  p r i m a r y  a u d i e n c e  a n d  i n c r e a s e  a w a r e n e s s
a n d  e n g a g e m e n t  b y  l e v e r a g i n g  T i k T o k ’ s  “ B o o k T o k ”  t r e n d s  ( e a r n e d
r e v i e w s ,  p r o m o t i o n s ,  e t c . ) .  

E x . ,  “ F o r  t h e  d r a g o n - o b s e s s e d  g i r l i e s . ”
E x . ,  “ P O V  y o u  f o u n d  t h e  m o s t  p e r f e c t  E r a g o n  m e r c h . ”
E x . ,  “ Y o u  e s c a p e  t o  A l a g a ë s i a  f o r  t h e  f i r s t  t i m e . ”

C E N T R A L  T H E M E

T h e  c a m p a i g n  w i l l  r e v o l v e  a r o u n d  J a n u a r y  1 6 ,  2 0 2 7 ,  a s  i t  i s
d e s i g n a t e d  a s  “ N a t i o n a l  A p p r e c i a t e  a  D r a g o n  D a y . ”  T h e  n a m e  o f
t h i s  c a m p a i g n  i s  a  d i r e c t  n o d  t o  “ E r a g o n . ”  A c c o r d i n g  t o  P a o l i n i ’ s
o f f i c i a l  w e b s i t e ,  “ S k u l b l a k a ”  m e a n s  “ D r a g o n ”  i n  t h e  b o o k ’ s
a n c i e n t  l a n g u a g e .

B y  i n t e g r a t i n g  t h i s  c o n v e r g e n c e  o p p o r t u n i t y  a n d  b o o k  f a c t o i d  i n t o
t h e  c a m p a i g n ,  w e  w i l l  e n g a g e  l o n g t i m e  f a n s  o f  t h e  s e r i e s  a n d
i n c r e a s e  v i s i b i l i t y  f o r  b o t h  t h e  b o o k  a n d  t h e  T V  s e r i e s .

https://www.daysoftheyear.com/days/appreciate-a-dragon-day/
https://www.daysoftheyear.com/days/appreciate-a-dragon-day/
https://www.daysoftheyear.com/days/appreciate-a-dragon-day/
https://www.paolini.net/fans/invented-languages-inheritance-cycle/ancient-language/english-ancient-language-dictionary/
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S O C I A L  M E D I A

F a c e b o o k  a n d  R e d d i t :  I n c r e a s e  a w a r e n e s s  a n d  i n t e r e s t  t h r o u g h
i n t e r a c t i v e  a c t i v i t i e s  a n d  a u t h o r  e n g a g e m e n t  ( i n c r e a s i n g  f o l l o w e r
c o u n t ,  a n d  p o s t  e n g a g e m e n t - l i k e s ,  c o m m e n t s ,  a n d  s h a r i n g ) .  

E x .  P o l l s ,  q u i z z e s ,  a n d  u p d a t e s .
V i d e o :  " C h r i s t o p h e r  P a o l i n i  e x p l a i n s  w h a t  f a n s  c a n  e x p e c t
f r o m  t h e  D i s n e y +  a d a p t a t i o n  o f  E r a g o n . ”
Q u i z :  " W h i c h  d r a g o n  w o u l d  y o u  c h o o s e ? ”

R e d d i t :  A u t h o r  e n g a g e m e n t  ( Q & A s ,  p o l l s ,  u p d a t e s ,  e t c . ) t  w i t h  t h e
c o m m u n i t y  t o  i n c r e a s e  l o n g s t a n d i n g  f a n  i n t e r e s t  i n  t h e  n e w
u p c o m i n g  s e r i e s .  D i r e c t  e n g a g e m e n t  c a n  b e  u s e d  t o  g e n e r a t e
e x c i t e m e n t  a n d  i n t r i g u e  w h i l e  a l s o  g a u g i n g  a u d i e n c e  o p i n i o n
a b o u t  t h e  s e r i e s  ( r i s k  p r e v e n t i o n ) .  

E x .  “ C a l l i n g  a l l  d r a g o n  r i d e r s !  T e l l  u s  w h a t  y o u ’ r e  m o s t  e x c i t e d
t o  s e e  i n  t h e  n e w  E r a g o n  s e r i e s ! ”

P U B L I C I T Y  A N D  M E D I A  O U T R E A C H

P o d c a s t s :  S e v e r a l  p o d c a s t s  c a n  b e  t a r g e t e d  t o  m i n i m i z e  t h r e a t s
t o  t h e  c a m p a i g n  a n d  t o  i n c r e a s e  a w a r e n e s s  w i t h  t h e  s e r i e s .  F o r
e x a m p l e ,  t h e  2 0 0 6  f i l m  “ E r a g o n ”  f a c e d  p u b l i c  c r i t i c i s m  a n d
r e c e i v e d  a  p o o r  r a t i n g .  T h i s  c o u l d  b e  a  t h r e a t  t o  t h e  u p c o m i n g
s e r i e s .  T h e  p o d c a s t  “ B a d  M o v i e s  R u l e ”  w o u l d  a l l o w  P a o l i n i  t o
d i s c u s s  t h e  f i r s t  f i l m ' s  i m p a c t  p o s i t i v e l y ,  a p p e a l i n g  t o  f a n s  o f  t h e
m o v i e  a n d  s e r i e s  w h i l e  a l s o  a d d r e s s i n g  a u d i e n c e  c o n c e r n s  m o v i n g
f o r w a r d .  
 

https://podcasts.apple.com/us/podcast/bad-movies-rule/id1566602927
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P U B L I C I T Y  A N D  M E D I A  O U T R E A C H

M a g a z i n e s :  T h e r e  a r e  s e v e r a l  p h y s i c a l  a n d  d i g i t a l  m e d i a  o u t l e t s  t o
t a r g e t ,  i n c l u d i n g  T h e  R o l l i n g  S t o n e ,  w h i c h  c o v e r s  e n t e r t a i n m e n t
a n d  p o p  c u l t u r e .  

E v e n t s :  
1 . T h e r e  a r e  a  v a r i e t y  o f  e v e n t s  P a o l i n i  c o u l d  a t t e n d  d u r i n g  a

p u b l i c i t y  t o u r  t o  i n c r e a s e  a w a r e n e s s  o f  t h e  s e r i e s  a n d
e f f e c t i v e l y  p o s i t i o n  t h e  p r o d u c t  i n  a  n e w  m a r k e t .  F o r  e x a m p l e ,
P a o l i n i  c a n  a t t e n d  R e n a i s s a n c e  f e s t i v a l s ,  w h e r e  h e  c a n  h a v e  a
m e r c h  b o o t h  a n d  h o s t  a u t h o r  Q & A s .  M o r e o v e r ,  t h e s e  e v e n t s  c a n
a l s o  b e  u s e d  t o  t a r g e t  l o c a l  n e w s p a p e r s  a n d  r a d i o  s t a t i o n s .
P a o l i n i  s h o u l d  a t t e n d  f e s t i v a l s  i n  s t a t e s  w i t h  t h e  h i g h e s t
r e a d e r s h i p  ( o r  d e t e r m i n e d  b y  t h e  p r i m a r y  a u d i e n c e  t h r o u g h
p o l l s  t o  i n c r e a s e  e n g a g e m e n t ) .  

E x . ,  T h e  C o l o r a d o  R e n a i s s a n c e  F e s t i v a l  a n n o u n c e d  t h a t  i t
w i l l  h o s t  t h e m e d  e v e n t s  o n  w e e k e n d s ,  o n e  o f  w h i c h  i s  c a l l e d
“ F a n t a s y  W e e k e n d . ”  T h i s  e v e n t  w i l l  h e l p  t a r g e t  t h e  p r i m a r y
d e m o g r a p h i c  w h i l e  e x p a n d i n g  t h e  a u d i e n c e .  P o t e n t i a l
n e w s p a p e r s  a n d  r a d i o  s t a t i o n s  w i l l  b e  d e t e r m i n e d  b a s e d  o n
l o c a l i t y .  

2 . A n o t h e r  e v e n t  s h o u l d  b e  h e l d  a t  B a r n e s  a n d  N o b l e  a f t e r  t h e
r e l e a s e  o f  t h e  i l l u s t r a t e d  b o o k  s e t .  M o r e o v e r ,  t h i s  s h o u l d  b e
h e l d  a t  t h e  U n i o n  S q u a r e  l o c a t i o n  i n  N e w  Y o r k ,  N Y ,  t h e  l a r g e s t
B & N  s t o r e  i n  t h e  U n i t e d  S t a t e s .  T h e r e  a r e  o t h e r  k e y  l o c a t i o n s ,
a l l  o f  w h i c h  w o u l d  g i v e  t h e  a u t h o r  m o r e  r e a c h ,  i n c r e a s i n g
a w a r e n e s s  o f  t h e  b o o k  a n d  t e l e v i s i o n  s e r i e s .   

https://www.rollingstone.com/
https://kosi101.com/colorado-renaissance-festival-announces-themed-weekends/
https://www.amreading.com/2016/11/12/the-five-most-interesting-barnes-noble-stores-in-america/


M E D I A  P L A N

5

P U B L I C I T Y  A N D  M E D I A  O U T R E A C H

E v e n t s :
3 . T h e  S a n  D i e g o  C o m i c - C o n  i s  a  p r i m e  e v e n t  f o r  P a o l i n i  t o  a t t e n d .

A c c o r d i n g  t o  o n e  s o u r c e ,  t h e  e v e n t  d r a w s  i n  a b o u t  1 3 0 , 0 0 0
p e o p l e  e v e r y  y e a r .  M o r e o v e r ,  i t  i s  a  h e a v i l y  p u b l i c i z e d  e v e n t
( w i t h  a  v a r i e t y  o f  c r e a t o r s  a t t e n d i n g  p a n e l s ,  c o n t e s t s  a n d
m e r c h a n d i s e  b o o t h s ) ,  m a k i n g  i t  a  l o w - c o s t  m a r k e t i n g  o p p o r t u n i t y
t o  t a r g e t .  P a o l i n i  c o u l d  a t t e n d  a n d  h o s t  a  Q & A  p a n e l  h e r e ,
a l o n g s i d e  i n t r o d u c i n g  n e w  b r a n d e d  m e r c h .  O t h e r  a c t i v i t i e s ,  s u c h
a s  c o n t e s t s ,  c a n  b e  u s e d  t o  e n g a g e  t h e  a u d i e n c e .  P r i o r
i n i t i a t i v e s  ( d u r i n g  t h e  p r e l a u n c h  p h a s e )  a c r o s s  s o c i a l  a n d
o w n e d  m e d i a  c h a n n e l s  w i l l  b e  u n d e r t a k e n  t o  g e n e r a t e
e x c i t e m e n t  a n d  e n g a g e m e n t  a r o u n d  t h e  e v e n t  ( e n s u r i n g  a  h i g h e r
t u r n o u t ) .

E x . ,  C o s t u m e  c o n t e s t s
E x . ,  A r t  c o n t e s t s  

“ S k u l b l a k a :  T h e  B e s t  D r a g o n  W i n s . ”

https://www.comic-con.org/cc/
https://www.comic-con.org/cc/
https://expandedramblings.com/index.php/sdcc-facts-statistics/
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S e v e r a l  b r a n d  c o l l a b o r a t i o n s  a r e  f e a s i b l e ,  e s p e c i a l l y  a f t e r  t h e
r e l e a s e  o f  t h e  D i s n e y +  s e r i e s .  E x a m p l e s  i n c l u d e :  

B u i l d - A - B e a r
B r a n d e d  t o y s  ( i . e . ,  S a p h i r a  p l u s h ) .

C o l o u r P o p
A  C o l o u r P o p  m a k e u p  l i n e  ( e x . ,  e y e s h a d o w  p a l e t t e ) .  T h i s
h e l p s  t o  t r i g g e r  n o s t a l g i a  w i t h i n  a  p r i m a r i l y  f e m a l e
d e m o g r a p h i c .  C o l o u r P o p  r e c e n t l y  r e l e a s e d  a  “ T w i l i g h t ”
m a k e u p  l i n e ,  g a r n e r i n g  m u c h  a t t e n t i o n  o n l i n e .  

B o x L u n c h
T h i s  b r a n d  t a r g e t s  d i f f e r e n t  f a n d o m s  a n d  i s  a  p o p u l a r
s h o p p i n g  d e s t i n a t i o n  ( w i t h  b o t h  o n l i n e  a n d  i n - p e r s o n
s h o p p i n g  o p p o r t u n i t i e s ) .  L u n c h B o x  a l r e a d y  h a s  a  D i s n e y  l i n e ,
m a k i n g  i t  a  p o t e n t i a l  f u t u r e  p a r t n e r .  

P a n d o r a
T h e m e d  c h a r m s  a n d  j e w e l r y  b a s e d  o n  t h e  D i s n e y +  s e r i e s
w o u l d  t a r g e t  b o t h  m a l e  a n d  f e m a l e  d e m o g r a p h i c s  a n d  a l i g n
w i t h  c u r r e n t  D i s n e y  b r a n d  c o l l a b o r a t i o n s .  

https://www.buildabear.com/
https://colourpop.com/?im_ref=xNiUgvzlqxyZT981CVRbJRgVUku16MTBzT%3AXy00&utm_campaign=Bing%20Rebates%20by%20Microsoft-2003851&utm_medium=Affiliate&utm_source=Impact&utm_term=1341160&utm_content=Shop%20our%20Sol%20Body%20Care%20Collection%20at%20ColourPop.com&irgwc=1&afsrc=1&irpubname=Bing%20Rebates%20by%20Microsoft&irpid=2003851&sharedid=
https://colourpop.com/collections/twilight?im_ref=xNiUgvzlqxyZT981CVRbJRgVUku16JxZzT%3AXy00&utm_campaign=Bing%20Rebates%20by%20Microsoft-2003851&utm_medium=Affiliate&utm_source=Impact&utm_term=1341160&utm_content=Shop%20our%20Sol%20Body%20Care%20Collection%20at%20ColourPop.com&irgwc=1&afsrc=1&irpubname=Bing%20Rebates%20by%20Microsoft&irpid=2003851&sharedid=
https://www.boxlunch.com/
https://us.pandora.net/?msockid=3b8f9d83cf986d5115258bfece486c1d
https://us.pandora.net/?msockid=3b8f9d83cf986d5115258bfece486c1d


P O V  y o u  r e a d  E r a g o n
f o r  t h e  f i r s t  t i m e

C h r i s t o p h e r  P a o l i n i

C o m m e n t  o n  y o u r  f a v o r i t e
m o m e n t  f r o m
T h e  I n h e r i t a n c e  C y c l e  f o r  a
c h a n c e  t o  w i n  a  l i m i t e d  e d i t i o n
i l l u s t r a t e d  b o x  s e t .  



F a n t a s y  r e a d e r s ,  c h e c k  o u t
E r a g o n !  

R a n d o m U s e r 1 2 3

F o r  m y  d r a g o n - o b s e s s e d
g i r l i e s

# # E R A G O N  # D R A G O N S  # F A N T A S Y
# B O O K T O K  # L O R D O F T H E R I N G S  # D I S N E Y



d i s n e y p l u s

d i s n e y p l u s  C a l l i n g  a l l  d r a g o n  r i d e r s !  S o m e t h i n g
b i g  i s  d r o p p i n g  J a n u a r y  1 6 .  T a g  a  f r i e n d  w h o
w i l l  b e  s o a r i n g  t h e  s k i e s  w i t h  y o u  a n d  c o m m e n t
y o u r  b e s t  g u e s s  b e l o w .



C h r i s t o p h e r  P a o l i n i

c h r i s t o p h e r _ p a o l i n i  I t ’ s  o f f i c i a l !  T h e  s p e c i a l
e d i t i o n  i l l u s t r a t e d  b o x  s e t  o f  T h e  I n h e r i t a n c e
C y c l e  w i l l  b e  o u t  j u s t  i n  t i m e  f o r  N a t i o n a l
D r a g o n  D a y .  I m a g i n e  t h e  w o r l d  o f  A l a g a ë s i a
a s  i t ’ s  n e v e r  b e e n  s e e n  b e f o r e !  C l i c k  t h e  l i n k
i n  t h e  b i o  t o  b e  a d d e d  t o  t h e  p r e o r d e r  l i s t
( p s s t . . . t h e  f i r s t  5 0  t o  s i g n  u p  g e t  1 0  p e r c e n t
o f f  t h e i r  o r d e r ) !
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E a c h  o f  t h e  c r e a t i v e  m o c k u p s  a b o v e  a l i g n s  w i t h  t h e  p r o p o s e d
m a r k e t i n g  o b j e c t i v e s .  M o r e o v e r ,  e a c h  m o c k u p  p r i o r i t i z e s  b r a n d
a l i g n m e n t  a n d  v e r s a t i l i t y  ( a l i g n i n g  w i t h  b o t h  D i s n e y +  a n d  P a o l i n i ’ s
s e r i e s ) .  

P O S T  1 :  T I K T O K
T h i s  p o s t  c o m b i n e s  e x p e r i e n c e  a n d  n o s t a l g i c  e l e m e n t s .  I n  t h i s
s h o r t - f o r m  v i d e o ,  v i e w e r s  w i l l  u n d e r s t a n d  w h a t  t h e  s e r i e s
r e p r e s e n t s  t h r o u g h  v i s u a l s .  M o r e o v e r ,  t h e  c a p t i o n  h e l p s  m e e t  a l l
t h e  p r o p o s e d  o b j e c t i v e s  —  i n c r e a s i n g  e n g a g e m e n t ,  a w a r e n e s s ,
s a l e s  a n d  r e a d e r s h i p .  I t  d o e s  s o  b y  i n c l u d i n g :  

A  c a l l  t o  a c t i o n  ( i . e . ,  c o m m e n t )  d r i v e n  b y  t h e  c h a n c e  t o  w i n  a n
i l l u s t r a t e d  b o x  s e t .  
E n c o u r a g i n g  v i e w e r s  t o  r e r e a d  t h e  s e r i e s .  

P O S T  2 :  T I K T O K
T h i s  p o s t  a l i g n s  w i t h  c u r r e n t  “ B o o k T o k ”  t r e n d s  a n d  a i m s  t o
i n c r e a s e  a w a r e n e s s  o f  a n d  r e a d e r s h i p  f o r  t h e  s e r i e s .  T h i s  p o s t
t a r g e t s  r e a d e r s  o f  t h e  f a n t a s y  a n d  y o u n g  a d u l t  g e n r e s .  I t  i s  m e a n t
t o  i n c r e a s e  t h e  c u r r e n t  m a r k e t  f o r  t h e  b o o k  a n d  t e l e v i s i o n  s e r i e s .
I t  d o e s  s o  b y  i n c l u d i n g :  

R e l e v a n t  h a s h t a g s  ( w h i c h  w i l l  t a r g e t  a  b r o a d  g r o u p  -  f o r
e x a m p l e ,  r e a d e r s  o f  t h e  “ F o u r t h  W i n g ”  s e r i e s ) .   
A  l i n k  t o  p u r c h a s e  t h e  s e r i e s  ( e x . ,  K i n d l e / A m a z o n  s t o r e f r o n t ) .

P O S T  3 :  I N S T A G R A M
T h i s  m o c k u p  s e r v e s  a s  a  b r i d g e  b e t w e e n  D i s n e y  a n d  P a o l i n i ,  u s i n g
t h e  c a m p a i g n  p o s t e r  a s  a  v i s u a l  r e f e r e n c e .  
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( C O N T . )
I t  h a s  t w o  p r i m a r y  o b j e c t i v e s :  i n c r e a s i n g  a w a r e n e s s  a n d
e n g a g e m e n t  w i t h  t h e  D i s n e y +  s e r i e s  ( a n d  s u b s e q u e n t l y ,  t h e
o r i g i n a l  b o o k  s e r i e s ) .  I t  a c h i e v e s  t h e  a f o r e m e n t i o n e d  o b j e c t i v e s
b y  i n c l u d i n g :  

A  c a l l  t o  a c t i o n  ( i . e . ,  c o m m e n t i n g ,  t a g g i n g  a n d  s h a r i n g ) .
B u i l d i n g  i n t r i g u e  a n d  e x c i t e m e n t  t h r o u g h  m y s t e r y .  

P O S T  4 :  I N S T A G R A M  
T h i s  p o s t  a d d r e s s e s  a l l  f o u r  m a r k e t i n g  o b j e c t i v e s  o u t l i n e d  e a r l i e r .
T h i s  p o s t  a c h i e v e s  t h e  k e y  o b j e c t i v e  b y  i n c l u d i n g :  

A  c a l l  t o  a c t i o n  ( c l i c k i n g  t h e  b i o  l i n k  l e a d i n g  v i e w e r s  t o
P a o l i n i ’ s  o f f i c i a l  w e b s i t e  a n d  i n c r e a s i n g  c l i c k - t h r o u g h - r a t e s ) .  
A  p r e o r d e r  p r o m o t i o n ,  w h i c h  i n c r e a s e s  s a l e s  a n d  e n g a g e m e n t
I n c r e a s e s  a w a r e n e s s  b y  c r e a t i n g  e x c i t e m e n t  a r o u n d  J a n u a r y  1 6
( i . e . ,  t h e  r o l l o u t  f o r  t h e  b e g i n n i n g  o f  t h e  c a m p a i g n  a n d  g r e a t e r
m a r k e t i n g  a n d  p u b l i c i t y  e f f o r t s ) .   
A  v i s u a l  c a m p a i g n  p o s t e r  t h a t  a l i g n s  w i t h  t h e  D i s n e y +  v i s u a l
r e l e a s e .  A l i g n i n g  t h e s e  t w o  e n t i t i e s  w i l l  h e l p  g e n e r a t e  m o r e
t r a c t i o n  a n d  a t t r a c t  a  l a r g e r  a u d i e n c e .  
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K e y  P e r f o r m a n c e  I n d i c a t o r s  ( K P I s )  a r e  “ a  m e a s u r e m e n t  u s e d  t o
d e f i n e  w h e t h e r  a n  o r g a n i z a t i o n ,  t e a m  o r  e m p l o y e e  i s  m e e t i n g  a
p r e d e f i n e d  g o a l .  B y  e v a l u a t i n g  p r o g r e s s  a g a i n s t  K P I s ,  p r o j e c t
m a n a g e r s ,  s c r u m  m a s t e r s ,  s t a k e h o l d e r s  a n d  c l i e n t s  c a n  d e t e r m i n e
i f  t h e  c u r r e n t  c o u r s e  o f  a c t i o n  i s  w o r k i n g  o r  i f  c h a n g e s  n e e d  t o  b e
m a d e . ”

A  v a r i e t y  o f  a n a l y t i c s ,  a l i g n e d  w i t h  c o r e  o b j e c t i v e s  ( i n c r e a s i n g
a w a r e n e s s ,  e n g a g e m e n t ,  s a l e s  a n d  r e a d e r s h i p ) ,  s h o u l d  b e
m o n i t o r e d  t h r o u g h o u t  t h i s  c a m p a i g n  t o  m e a s u r e  i t s  s u c c e s s .  

I n s t a g r a m  
I n s t a g r a m  K P I s  t h a t  s h o u l d  b e  m e a s u r e d  d u r i n g  t h i s  c a m p a i g n
i n c l u d e :  

V i e w s  ( o r g a n i c  a n d  p a i d  v i e w s )
E n g a g e m e n t s  ( o r g a n i c  a n d  p a i d )
E n g a g e m e n t  r a t e s  ( p e r c e n t a g e s  -  o r g a n i c  a n d  p a i d )
R e a c h  ( a n d  r e a c h  b y  r e g i o n )
T o t a l  f o l l o w e r s
B r a n d  m e n t i o n s  
I n t e r a c t i o n s  a n d  s a v e s
C l i c k - t h r o u g h - r a t e

T i k T o k
T i k T o k  K P I s  t h a t  s h o u l d  b e  m e a s u r e d  d u r i n g  t h i s  c a m p a i g n  i n c l u d e :

E n g a g e m e n t  r a t e
F o l l o w e r  g r o w t h   
V i d e o  w a t c h  t i m e  
C o n v e r s i o n  r a t e  
H a s h t a g  p e r f o r m a n c e  
C o m m e n t  i n t e r a c t i o n s

https://www.forbes.com/advisor/business/what-is-a-kpi-definition-examples/
https://www.forbes.com/advisor/business/software/what-is-a-project-manager/
https://www.forbes.com/advisor/business/software/what-is-a-project-manager/
https://www.forbes.com/advisor/business/what-is-a-scrum-master/
https://sproutsocial.com/insights/instagram-metrics/
https://www.capcut.com/resource/tiktok-kpis
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R e d d i t
R e d d i t  K P I s  t o  b e  m e a s u r e d  i n c l u d e :

K a r m a  
A M A s  p a r t i c i p a t e d  i n
N a n o - i n f l u e n c e r s  e n g a g e d
C l i c k - t h o u g h - r a t e

F a c e b o o k  
F a c e b o o k  K P I s  t o  b e  m e a s u r e d  i n c l u d e :

R e a c h  
I m p r e s s i o n s
P o s t  e n g a g e m e n t  r a t e
L e a d s  ( o r g a n i c  a n d  p a i d )

K i n d l e
K i n d l e  K P I s  t o  b e  m e a s u r e d  i n c l u d e :

S a l e s  r a n k
D o w n l o a d s
R e a d - t h r o u g h - r a t e s
A m a z o n  s a l e s

O t h e r
M e a s u r e  K P I s  o n  a  v a r i e t y  o f  o t h e r  p l a t f o r m s ,  i n c l u d i n g  Y o u T u b e
a n d  P a o l i n i ’ s  o f f i c i a l  w e b s i t e ,  m e a s u r i n g  v i e w s ,  l i k e s ,  c o m m e n t s ,
s a l e s  a n d  o v e r a l l  e n g a g e m e n t .

https://www.klipfolio.com/blog/reddit-marketing-kpis
https://www.klipfolio.com/blog/reddit-marketing-kpis
https://sproutsocial.com/insights/facebook-kpis/
https://frikitest.net/kindle-publishing-success-analytics-metrics-and-performance-evaluation/
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P R E - L A U N C H
P R E S E N T - D E C E M B E R

2 0 2 6

L A U N C H
D E C E M B E R  2 0 2 6  -
D E C E M B E R  2 0 2 7

C o n t i n u e  c u r r e n t  i n i t i a t i v e s
( i . e . ,  s o c i a l  m e d i a  p r o m o t i o n s ,
t e a s e r s ,  s e r i e s  u p d a t e s ) .  S t a r t
t e a s i n g  t h e  J a n u a r y  1 6 ,  2 0 2 7 ,
d a t e  t o  g e n e r a t e  a w a r e n e s s
a m o n g  t h e  p r i m a r y  a u d i e n c e .
S e e  m o c k u p  # 3 .

B e g i n  s p e c i a l i z e d  s o c i a l  m e d i a
a n d  p u b l i c i t y  c a m p a i g n s  t o
t a r g e t  t h e  p r i m a r y  a n d
s e c o n d a r y  a u d i e n c e  a n d  e x p a n d
t h e  a u d i e n c e  b a s e  f o r  t h e  s e r i e s
( u s i n g  n o s t a l g i c  e l e m e n t s  a n d
c u r r e n t  t r e n d s  -  l i k e  “ B o o k T o k ) .

R e l e a s e  t a r g e t e d  i n f o r m a t i o n  o n
J a n u a r y  1 6 ,  2 0 2 7  ( e x . ,  a  D i s n e y
m o c k u p  o f  S a p h i r a ,  a  c a s t  l i s t ,  a
s t o r y b o a r d ,  e t c . ) .

S e e  m o c k u p  # 4 .
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P O S T - L A U N C H
D E C E M B E R  2 0 2 7  -
D I S N E Y +  S E R I E S

R E L E A S E

C o n t i n u e  “ S k u l b l a k a ”  c a m p a i g n ,
e s p e c i a l l y  p u b l i c i t y  e f f o r t s
( b o o k  s i g n i n g s ,  a u t h o r  Q & A ) .
A f t e r  t h e  t e l e v i s i o n  s e r i e s '
r e l e a s e ,  i n t r o d u c e  b r a n d
c o l l a b o r a t i o n s  a n d  l a u n c h
D i s n e y - b r a n d - a l i g n e d
m e r c h a n d i s e .  

L e v e r a g e  e a r n e d  m e d i a  ( b o o k
r e v i e w s ,  p r o d u c t  r e v i e w s ) .  

E v a l u a t e  p o t e n t i a l  c o n v e r g e n c e
o p p o r t u n i t i e s  p o s t - r e l e a s e  o f
t h e  s e r i e s  ( f o r  e x a m p l e ,
c h o c o l a t e  d r a g o n  e g g s  f o r
E a s t e r ) .



T h i s  c a m p a i g n  r e i n t r o d u c e s  “ T h e  I n h e r i t a n c e  C y c l e ”  t o  e x i s t i n g  a n d
n e w  a u d i e n c e s  t h r o u g h  t a r g e t e d  i n i t i a t i v e s  t h a t  b l e n d  n o s t a l g i a
w i t h  c u r r e n t  m a r k e t  t r e n d s .  B y  c o m b i n i n g  p a i d ,  e a r n e d ,  s h a r e d ,  a n d
o w n e d  m e d i a ,  t h e  c a m p a i g n  c r e a t e s  m u l t i p l e  e n g a g e m e n t  p o i n t s
w h i l e  m a i n t a i n i n g  b r a n d  i d e n t i t y  a n d  e x t e n d i n g  r e a c h .

W i t h  c l e a r  a u d i e n c e  s e g m e n t a t i o n ,  S M A R T  o b j e c t i v e s ,  m e d i a  p l a n s
a n d  a  s t r u c t u r e d  t i m e l i n e ,  t h e  c a m p a i g n  i s  d e s i g n e d  t o  b u i l d
a n t i c i p a t i o n  b e f o r e  t h e  D i s n e y +  s e r i e s  r e l e a s e  a n d  s u s t a i n
e n g a g e m e n t  ( d u r i n g  a n d  a f t e r w a r d ) .  

A d d i t i o n a l l y ,  b y  u t i l i z i n g  p u b l i s h e r ,  a u t h o r ,  a n d  D i s n e y  p l a t f o r m s  t o
s h a r e  c a m p a i g n - r e l a t e d  c o n t e n t ,  t h e  m e s s a g i n g  r e m a i n s  c o n s i s t e n t .

T h e  c a m p a i g n ’ s  s u c c e s s  i s  q u a n t i f i a b l e ,  u s i n g  t a i l o r e d  K P I s  b y
m e d i a  c h a n n e l  t o  v e r i f y  t h a t  m a r k e t i n g  o b j e c t i v e s  a r e  a c h i e v e d .

O v e r a l l ,  t h i s  c a m p a i g n  p r e p a r e s  “ T h e  I n h e r i t a n c e  C y c l e ”  f o r  a
s u c c e s s f u l  t r a n s i t i o n  t o  D i s n e y ’ s  s t r e a m i n g  p l a t f o r m  b y  e x p a n d i n g
i t s  a u d i e n c e ,  i n c r e a s i n g  e n g a g e m e n t ,  a n d  f a m i l i a r i t y  w i t h  t h e
s e r i e s .  B y  d o i n g  s o ,  “ T h e  I n h e r i t a n c e  C y c l e ”  w i l l  m a i n t a i n
r e l e v a n c y  a f t e r  t h e  e v e n t u a l  r e l e a s e  o f  t h e  D i s n e y +  s e r i e s .  
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